


Increase Sales

 I mprove sales forecast accuracy 
– eliminate unqualified forecast 
overstatement

  Make sure the sales team is not calling 
too low, and coach them to gain height

  Qualify the decision making unit;  
who are the financial and technical  
decision makers 

  See how the ‘pain chain’ flows through 
an organization

  Coach sales teams to achieve more 
effective relationship management

  Map competitive relationships across 
an account

  Map external advisors and their 
influence

  Ensure job titles, roles, influence and 
opportunity relationship are qualified 
and mapped

  Sales people can easily plan and review  
relationship management tactics with 
colleagues and partners

  Display attributes of contacts 
and accounts important to a sales 
opportunity

  Ensure the sales team is meeting with 
all the right people within an account

  Quickly and easily create relationship 
charts for accounts, sales opportunities 
and personal networks

Drive CRM Adoption

  Easy to use, visual interface to  
update CRM

  Key customer information and 
relationships displayed as  icons  
and attributes

  Simple drag and drop contacts to 
update charts and save

  Right click icons to update contacts, 
selecting from simple drop-down 
menus

  Attributes, contacts and accounts are 
shown either as icons or text on charts

  Information within the CRM database 
is automatically imported to, and 
updated from, Relationship Charts™

  To establish a relationship, simply drag 
and drop one contact over another 
–  Relationship Charts™ creates the 
connection and redraws the chart

  Double-click contact icons to open and 
update familiar CRM forms

  Add ‘Ghost’ contacts and accounts to 
identify and monitor outside influences 
on your customer accounts

Marketing Effectiveness

  Provide sales people with an easy to 
use CRM tool to encourage usage 
and adoption

  Capture key relationship data at the 
point of customer contact

  Develop marketing segmentation  
based upon relationship intelligence 
and insight

  Precisely target marketing activities 
towards individual relationship profiles

  Manage relationship marketing 
events according contacts’ individual 
preferences

  Build up in-depth relationship 
intelligence over time

 Align sales and marketing activities

SEE foR youRSElf. 
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Visit www.salescentric.com and view a demo, or contact your Microsoft 
Dynamics™ CRM implementation partner for more information.
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